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| 1.2 EVOLUTION OF MARKETING 


The evolution of marketing refers to the development of marketing from its origin 
to the present stage. It can be studied under two stages its development prior to industrial 
revolution and its development after the industrial revolution. Some people also say that 
the modern marketing is called the child of industrial revolution. This is because once upon 
a time there was no such thing as marketing as people in those days were all self-sufficient 
and as such there was no need for trade. Therefore, it will not be wrong even if we say but 

Tor the industrial revolution, we would not have seen the present development of modern 


marketing. One can understand the evolution of marketing by referring to the quotation of... 


William J. Stanton, which runs as follows: Marketing is born and grows as a society moves 
from a home handicraft economy of self sufficiency into a socio -economic system which 
involves division of labour, specialisation, factory industrialization, mass production and 
urbanization of population. 

During the old stone age, man knew nothing but A 
stone age, a little bit ofagriculture appeared here and there and in such a backward economy 
people were largely self sufficient. As such the concept of marketing was not at all in 


existence then. 
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As time passed, certain people began to concentrate on the production of certain 
things in which they had excellency. This resulted in each man producing more than what 
he needed of something and not producing ofsomething which he needed. Thus, division 
oflabour started at this stage. This act gave way, to the development ofcertain handicrafts 
like weaving, pottery making carpentry, boat making etc. and resulted in the exchange of 





| goods. Thus, the foundation was laid for trade and trade is the heart of marketing. 


It is stated that about 4000 B.C. the first human civilization developed at a place 
called Mesopotamiat. Economic surpluses were noticed due to the presence of well- 
developed agriculture and artisans and craftsmen concentrated on the crafts in which they .. 
had dexterity. Now these people wanted to exchange their handicraft articles for food, - 
raw materials and other necessaries. Thus, the very first marketing system in the form of - 
barter trade (exchange of goods for goods) developed, people then, in possession of 
surplus products had to move out to find out people in possession of their requirements _ 
and to enter into negotiation on agreeable terms of exchange. Thus the next marketing i 


 process-in the form of search and negotiation developed. Later places were fixed for 


effecting exchanges. In course of time, these places were developed into stalls, shop bazaars 
and market squares. The difficulties experienced under the barter system induced the people 
to make use of beans, fish, hooks shells, pearls, ‘tea, pepper and animpals like cows, ER 
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